While the technical details discussed in this manual pertain largely to the press of the American Medical Association, they are, however, applicable in large measure to other Journals. The value of the book as a guide-book tends to be obscured a bit by the value of the text as a joke-book, although "jokebook" is hardly the proper term to apply, for it can hardly be considered a joke when men with college training and medical school training continue to perpetrate such absurdities as are often to be found in manuscripts submitted for publication.
-GEO. H. SMITH ANA PUBLIC RELATIONS WORKSHOP. American Nurses' Association, Inc., New York, 1948. 32 pp. $2.50. This manual prepared under the supervision of Edward L. Bernays, originator and recognized expert in the field of professional public relations, presents an analysis of the A.N.A. public relations program. The principles, policies, and practices of that program comprising "everything you say or do-everything that has its effect on the public," constitute essentially an introductory course in the profession of public relations.
The objective of any public relations program is to place ideas and factual knowledge before the public in the most effective manner. In nursing, Mr. Bernays states, two distinct conditions are necessary, "the first is that you understand the public and that the public understands you; the second is that you meet the needs of the public for nursing service."
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